PREDICTION REPORT

mEItaFIE | PEREMMESAY
RRINE

SAIRENANARBEFSDR |, FRIBESIE R A —MARIRM S BRI INERS
, ARSI REHRERMEEER EF‘ SfEEeEtl.

BEHE report_5188d06507ca
RS sim_7d89cd7c36fc
oAk HER 2026-07-27

A | MREETRHEMHSEIFGER , BTHESRER , MIRELAE. REFLTLRFTEN.

EEpIR e - MIROFISH REPORTS



REIRE - BHASREERNE

SAIRENARBETSHK , FIBRESIERLTA—MANRBSBREEIINERS | ARHEIARE
LRI EEEREE SEERE.

> > Aty EHIR R, - T =T||IERkIRE
INAIREERFERIRIE « N ERSEIRRGER
FAIRENARBTETSDRIARE  BIBRESIEER ST, IR R ARRE., X2
B, MEZMNEERFEIBREREE. N MRAREIEAMSERNSEEE.
MNFFEESEIANIEM | EFHENNEEREE

SUESHRER. RERAOIANRR  KEEEFHAS L. FaBAEESFERESHE
ERAKAFPNES L | ERARRIERIRS

"TBIESTFHRNSEMEN | FEEFEESRIE,

X—MKHIHZEET | EHHBA , MEKEEEMMHUIER. EFARAFEESHN REZ
R, MXEIES X RISRH—SEAMIRIERERS | FEREIEER.

JLEINANRY " WL AL FHHH

LEEFRHAE S ABIMAIRE) LB B, SEEE WAEE RS KEEEARNERFR |
fbf =SR2 BRIt R B A= RI AR TR

TESRAESTRIRBTLLZF AN RS AR,

XMIARNHEAZE RN S MEMENRENER—ESEERNSRME. KEBMAAEEN |
WA BIEERYT" B ThEHE)" ATEN(C.

REMATSRERS  1BRMEERI TR

ERITAIEWAET |, ALEESIRRIEEAT T, B, N ENES 2" EIEE" , N EER"
'SR B BREEE" P ENEMASEGEERANLERIETF |

LSRR EESRAEINES. "
ISR AE RIS AREE.
ESERAEREISTRASE.

EEFRA SRR ARREES.

AL EEF EIES EINEE A EER.

XLEMABFHIFERNRAAS  ME—ERERITHIBREETR, eilEHhT AXKRERINRE.
yFey. AR, R /R, HEHOE , R T2 MEEER SR OERAE,

FAFBBRNERIA , AMmREE S

01



REIRE - BHASREERNE

ROAEENNERE—RBRPAIE R MU BRIENES. SIEEED

"Audiences on short video platforms criticize 'virtual green tea' characters while still watching

them."
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"Recommendation algorithms do not judge the social value of content.”

"Recommendation algorithms function as behavior prediction systems, not as judges of value.”
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"An emotional conflict video can hold a user's attention for 30 minutes."
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"For platforms, content like emotional conflict videos has higher commercial value due to longer

engagement times."
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"These types of content are characterized by low cognitive cost and high emotional stimulation."
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"Gossip is a type of low-cost entertainment that satisfies emotional needs."
"Beautiful women content is a type of low-cost entertainment that satisfies emotional needs."
"Cheats are a type of low-cost entertainment that satisfies emotional needs."

"Extreme viewpoints are a type of low-cost entertainment that satisfies emotional needs."
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"Anxiety marketing represents emotion competition."
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"Al is mass-producing 'virtuali&5' and 'virtualigE"."

"In the Al era, the creation of fake content is becoming industrialized."

"Al can batch generate success stories, wealth cases, emotional dramas, attractive accounts, and

virtual characters."
"Al allows for the infinite replication of fake content."

"The biggest change in the future will not be a reduction in content, but an infinite increase in

garbage content.”
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"Al can generate content, but cannot batch replicate real experiences, failures, and growth."
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"When Al allows for the infinite replication of fake content, real content becomes a scarce

resource.”
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"The biggest problem in the knowledge payment industry is that it sells the illusion of 'shortcuts

in life'."
IR Z e ERAR,
"TEANSRERETE— IR, — XLl (FERRIEET.

XA T —NFeERIEERIEIAR « BPAESEHREIERR — BE"7RFSPython"" BV AAN1075"
AYSRIES & — (IBWSE — RIEEER |, BB — B T—NRE | BXIER, RUHRNRRER
B2E—

"Scam courses designed to exploit people appeal to fundamental human psychology."
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"The second stage of future content competition is emotion competition, with keywords like

resonance, represented by emotional accounts and anxiety marketing."
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"Anxiety marketing represents emotion competition."
"Anxiety marketing is popular in the Al era."
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"Viewing stories about "[5R8EE" (emotional manipulator) satisfies complex psychological
needs beyond user deception, including voyeurism and the desire to understand hidden aspects

of others."
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"Viewing these narratives is essentially psychological training for users to learn how to identify

risks."
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"In real life, pressure provides an outlet for anger.”

"In real life, dissatisfaction provides an outlet for a sense of justice."
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"Humans naturally pay attention to danger.”
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"Humans naturally pay attention to contradiction.”

"Curiosity is part of fundamental human psychology."
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"The mass production of 'virtuali&%' and 'virtualiZE' by Al reflects people's desire for and

fatigue with 'perfect personas' in the real world."
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"Audiences on short video platforms criticize 'virtual green tea' characters while still watching

them."
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"Viewing stories about "[5R21EE" (emotional manipulator) satisfies complex psychological
needs beyond user deception, including voyeurism and the desire to understand hidden aspects

of others."

"Viewing these narratives is essentially psychological training for users to learn how to identify

risks."
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"When Al allows for the infinite replication of fake content, real content becomes a scarce

resource."
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"Real experiences represent trust competition."

"Trust Competition involves long-term relationships, real experience, and professional capability.”
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"An ordinary developer builds personal credit.”
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"In the future, truth will become a scarce resource.”
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"In today's environment, information is abundant, making human attention the truly scarce

resource."
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"Scam courses designed to exploit people appeal to fundamental human psychology."
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XEREEECEN MABEIR " REMAI S OEEE". EABRK=8FNARAARR
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"In the Al era, the creation of false content has entered an industrial age.”

"Al allows for the infinite replication of fake content."
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"Al is mass-producing 'virtuali&5' and 'virtualigE"."
"In the Al era, the creation of fake content is becoming industrialized."

"The biggest change in the future will not be a reduction in content, but an infinite increase in

garbage content.”

"Al can batch generate success stories, wealth cases, emotional dramas, attractive accounts, and

virtual characters."
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"Al allows for the infinite replication of fake content.”
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"Recommendation algorithms do not judge the social value of content.”

"Recommendation algorithms function as behavior prediction systems, not as judges of value.”
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"For platforms, content like emotional conflict videos has higher commercial value due to longer

engagement times."

"An emotional conflict video can hold a user's attention for 30 minutes."
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"Real experiences represent trust competition.”
"Trust Competition involves long-term relationships, real experience, and professional capability."
"Trust Competition represents professional capability.”

"Professional ability represents trust competition."
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"The keyword for trust competition is long-term relationships."

"Those who continuously create value are the same as those who can build long-term trust."
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"Recording the process of Al product development forms personal credit in the long term."
"An ordinary developer builds personal credit.”
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= BERRMNIRE.
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